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GM Food Labeling Policy and Consumer Preference:
A Case Study of Actual Edible Oil Sales in
Nanjing Supermarkets

FuNnING ZHONG X1 CHEN X1JJUN YE
(Nanjing Agricultural University)

Abstract The mandatory labeling regulation is expected to have a significant impact on
consumption and trade of GM products. However, the degree of the impact is largely deter-
mined by consumers’ acceptance of GM products and consumers’ attitude and behavior influ-
enced by labeling. This paper uses actual sales data of edible oils from a supermarket to ex-
amine if Chinese consumers’ behavior changes after the enforcement of mandatory GM foods
labeling regulation. It is found that the market share of GM edible oils did decrease as a re-
sult, though small in absolute terms but statistically significant.
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