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Abstract In contrast to off-line trade, online trade reduces information collecting and

disseminating costs, and makes sellers and buyers match easier. However, severe prisoners’
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dilemma exists in online C2C trade. Online auction sites and other third-party intermediaries
established online feedback systems, online dispute resolution mechanism and third-party es-
crow to reduce traders’ opportunistic behavior. This paper explores how traders and third-
party intermediaries establish private order to support online trade under Dysfunctional Public
Order. These private orders can substitute legal system in online trade.
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